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Telling Our Story Via Many Channels 

Internal and External 
Communications for 5,000 team 
members and 28,000 families

Website
Social Media
Online Backpack 
Publications (Annual Report)

Press Releases
Videos
U46Engage (Parent E-Newsletter)

CEO Weekly 
Let’s Talk! 
Blackboard (Connect and Mobile App)



Family Communication
Website, Social Media, 

Traditional Media



District Website Statistics

More than 1.3 million unique visitors

Top 5 Most Viewed pages
1. District Homepage, 1,801,317 views

2. Staff Resources, 623,149 views

3. Department Directory, 303,337 views

4. School Calendar, 259,869 views

5. Infinite Campus, 246,425 views



Communication Highlights

More than 18,000 

“likes”

More than 400 Videos, 

1.4K Subscribers

More than 13,000 

messages, including 

300 from District

18,000 app 

downloads

TOP 10 VIDEOS OF 

2018-2019
1. U-46 Educational Foundation 

Mini-Grants 

2. 2019 Superintendent’s 

Scholarship

3. SHS Harbor Freight Surprise

4. BHS Friday Flyover (several)

5. Kindergarten Pre-Registration 

Events

6. 2019 Graduation

7. BHS Mentors for Tomorrow

8. BHS Golden Apple Teacher 

Scott Wetendorf

9. U-46 2019 Student Summit

10. SHS Career Exploration 

Program

Note: 8 out of 10 were also media 

stories.

More than 6,000 

followers

More than 5,000 

followers



Alumni Profile Campaign

#U46AlumniSunday





Spanish Translation Requests

About 175 to 200 

requests per year.

One paragraph to 39 pages.



Magnet Academies and 

Educational Pathways



Style Book



Intranet

https://www.u-46.org/site/default.aspx?DomainID=10261


5 Essentials Survey 

Priority 6:
Parent Connectedness

Priority 5: Community Engagement
Parents’ Assessment of Involvement in Schools

SY 2015-16: 35 percent

SY 2016-17: 40 percent

SY 2017-18: 41 percent

SY 2018-19: 57 percent*

SY 2015-16: 40 percent

SY 2016-17: 43 percent

SY 2017-18: 49 percent 

SY 2018-19: 52 percent





FDK Promise 2016-17: 38 percent signed a Promise

2017-18: 41 percent signed a Promise

2018-19: 43 percent signed a Promise

2019-20: 96 percent signed a Promise
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SAVE THE DATE

Sept. 17, 2020



Parent Group Gatherings . AAPLI/HPLI



Principal for a Day

2009: 55 participants

2010: 68 participants

2011: 66 participants

2012: 70 participants

2013: 65 participants

2014: 64 participants

2015: 78 participants

2016: 55 participants

2017: 64 participants

2018: 56 Participants

2019: 62 Participants



Census 2020



Real Estate Professionals Breakfast

SAVE THE DATE

March 10, 2020
Kenyon Woods 

Middle School

2015: 15 attendees

2016: 32 and 22 attendees

2018: 45 attendees

2019: 39 attendees



Volunteer Reception



Teacher Appreciation Campaign



Windy City Bulls



What’s Next

● U-46 Educational Foundation

● Employee Recognition 

● School Improvement Initiatives 

● Equity Plan 

● Continued Pathways Communications 

● Expand U46Engage


